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Research 1993-2016

• 45+ original studies

• 31,000+ participants

Kreuter et al, Milbank Quarterly, 2014



Health is not a primary value.







Health is among many needs of 
vulnerable populations.



- 0 unmet basic needs 6%

- 1 unmet basic need 14%

- 2 unmet basic needs 34%

- 3+ unmet basic needs 46%

Basic needs index (0-7)



Partnerships can expand reach.





Meet people where they live.







Messengers matter.



Living Proof: Can survivor stories increase 
mammography in African American women? 



Co-creation yields better solutions.





Follow-through = respect.



People and relationships.
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