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Research 1993-2016

o 45+ original studies

e 31,000+ participants
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Health Is not a primary value.
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Now presenting... solid foods!
las Nikki ready for solid foods yet? Many ot your only choice. Many parents prepare
bakies her age are. If you're not sure, ask baby food at home. For examgle, you can
your doctor. IFyou've already started NIkl steam vegetables and strain them. Skip
on solid foods, you know that shopping for the sugar, salt, spices, or fat when you
baty food can be averwhelming. Which focds  prepare your own baby food. Mikkl lsn't.
would be best for Mikki? You might try rice ready to est foods with those extra
cereal, appl or mashed | to seasonings yet. And remember, it never

o SPP

start with, But store-bought baby food s 100 early to start healthy eatingl
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Health Is among many needs of
vulnerable populations.
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Basic needs index (0-7)

- 0 unmet basic needs 6%
- 1 unmet basic need 14%
- 2 unmet basic needs 34%
- 3+ unmet basic needs 46%
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Partnerships can expand reach.
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Get Connected. Get Answers. ~
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Helping People. Changing Lives.
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Meet people where they live.
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Messengers matter.
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Living Proof: Can survivor stories increase
mammography in African American women?
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Co-creation yields better solutions.

Health Communication
v Research Laboratory



. \\‘{\\\

flake your Dﬁﬁm“\w

b CUTEET T REALITY

| It's time to get thinking
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Follow-through =respect.
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People and relationships.
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