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WHAT WE’LL COVER
1. What’s new and hot
o Agritourism marketing trends and opportunities

2. What’s is being done
o

Things already being done

3. How to Plan
o Including Insurance and legal challenges

4. How to market on social media
o Touch on getting noticed
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Overall Trend
1.

Agritourism 365

a.
b.
c.
d.

More than fall!
Events & activities out of season
Spread Fix Costs & Financial Risk
More than revenue – Customer
Awareness
e. Keep crowds down – Intimate
experiences
f. Keep ‘best’ staff for all/most of
year
2.

Authenticity
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Trends We See…
7. Engage with Plants and Nature (5 senses)
6. Culinary
5. Private Events & Photography
4. Weddings
3. Porch/Field games
2. Beer, Wine, Spirits
1. Safe Environment
4
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7. Engage with plants and Nature
• High ability to be
social distant, but
engaged
• Sunflowers
• Lavender
• Bird Watching
• Nature Trails
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7. Engage with all your senses
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6. Culinary

On-Site Food
Dinner you do/promote
Dinner for charity
Specific, higher value added
products
• Cooking classes
•
•
•
•
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6. Culinary
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5. Photography
•
•
•
•
•
•

Birthdays
Engagements
Showers
Animal interactions
Social Media
Contracts, farmstead rules, etc.
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5. Photography
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5. Photography
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4. Weddings and Private Events
• Zoning
• Pricing
• Add planning
services
• Alcohol!?!?
• Rent items
• Being
outside…new
opportunities
12

6

1/29/2022

4. Weddings and Private Events
• Make it Your own
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3. Porch/Field Games
• Active/Hands On
• Great Additions to Engage
guests
• Used to Extend the activity
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3. Porch/Field Games
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2. Beer, Wine, Spirits
•
•
•
•

Always cutting edge!
Adding more value to crops
Tastings
Hard Cider
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2. Beer, Wine, Spirits
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1. Safe Environment
• Know the issues
• Farm
• Activities

• Write plan, partnership with
local partners
• Communicate plans
• Employees
• Customers
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Animals
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• Animals
–Hand Washing Area

CDC Recommendations
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Animals: Pig Races Show
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Outdoor Adventure

22
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Corn And Straw
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Slides

24

12

1/29/2022

Combine Slide
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Pumpkin Plunge
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Planning Agritourism Activities
Where do we begin?
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How are decisions made?
“It looks fun!”

“It seems to make money for them!
“I can build that!”
Before planning, everything is exciting!
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Topics to Guide Discussion
1.
2.
3.
4.
5.
6.

Enhances My Farm Brand
Fits My Target Market
Safety and Insurance Considerations
Labor, Expertise and Cost to Build/Install
Labor to Operate
Income or Benefit to the Farm
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What is branding?

• Recognition

– Specific to a business
– Name, logo, slogan, colors/designs
– Idea or image of a specific product or service

• Reputation
–
–
–
–

You, not the things you sell/market
How customers are treated
Organization
Expectations

• Retailing
– Using your brand to market to consumers
– Not just advertising
– Marketed to gain consumer recognition
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What is branding?

32
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Fits My Target Market
• What to Consider…
– #1 Your Personal, Family & Business Interests/Goals
– Who are Customers for your product?
– What are your business goals/capabilities
– Your Resources & Strengths
– Your Lifestyle & Motivations
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Safety and Insurance Considerations
We are better as a Team
Support Team
•
•
•
•
•
•
•
•
•
•

Owner/operator’s phone
Fire/sheriff/EMA
Utility supplier
Health Department
Insurance provider
IT support
Equipment dealer
Veterinary
City, County, State orgs.
Other

34

17

1/29/2022

Ohio Agritourism Law
• WARNING: Under Ohio law, there is no liability for an injury to or
death of a participant in an agritourism activity conducted at this
agritourism location if that injury or death results from the
inherent risks of that agritourism activity. Inherent risks of
agritourism activities include, but are not limited to, the risk of
injury inherent to land, equipment, and animals as well as the
potential for you as a participant to act in a negligent manner
that may contribute to your injury or death. You are assuming the
risk of participating in this agritourism activity.
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Ohio Agritourism Law
• WARNING: Under Ohio law, there is no liability for an injury to or
death of a participant in an agritourism activity conducted at this
agritourism location if that injury or death results from the
inherent risks of that agritourism activity. Inherent risks of
agritourism activities include, but are not limited to, the risk of
injury inherent to land, equipment, and animals as well as the
potential for you as a participant to act in a negligent manner
that may contribute to your injury or death. You are assuming the
risk of participating in this agritourism activity.
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Defining “agritourism”
• What types of operators and activities does the immunity law protect?
• An operator or activity that doesn’t fit definitions won’t receive immunity.
• Common requirements:

Activity takes place on a “farm,” “ranch,” “commercial farm,” “working farm,” “farm
engaged in agricultural production.”

•

Operator may or may not receive compensation for the activity.

•

Activity is for educational, recreational, entertainment, historical, cultural
purposes.

•

Statute may list specific examples.

•
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Inherent risks
• Immunity extends only to the “inherent risks” of activities.
•

Naturally occurring risks over which operator has little or no control.

• Statutes define “inherent risks”
•

Fairly consistent from state-to-state, with exception of diseases from
animals or manure.
•

•

Ohio includes possibility of contracting illness resulting from physical
contact with animals, feed, waste or surfaces contaminated with waste.

Several laws include participant’s actions as an inherent risk.
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Immunity from what?
•
•
•
•
•
•

Surface and subsurface conditions of the land
Behavior or actions of wild animals
The behavior or actions of domestic animals, Not vicious or dangerous dogs;
Ordinary dangers associated with structures or equipment used in farming or
ranching operations;
The possibility of contracting illness resulting from physical contact with
animals, animal feed, animal waste, or surfaces contaminated by animal
waste;
The possibility that a participant may act in a negligent manner, including by
failing to follow instructions given by the agritourism provider or by failing to
exercise reasonable caution.
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Exceptions to immunity
• Situations that may not receive liability protection:
•
•
•
•
•
•
•

Operator’s acts constitute negligence or willful or wanton disregard for
safety
Operator has actual knowledge of a dangerous condition and fails to
warn.
Operator fails to properly train employees
Operator fails to vaccinate or quarantine sick domestic animals.
Operator permits minors to use facilities not reasonably appropriate for
age.
Operator fails to make reasonable inspection of equipment or property.
Operator did not meet affirmative requirements of the law.
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Agritourism Emergency Preparedness
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Labor, Expertise and Cost to Build/Install
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Operational Staff Training
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Corn Box
Zipline
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• Combine Slide
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Combine Slide

Yes – active,
great for small
children, Mom
and Dad can
do if fit

Connects
parents/kids

Regular safety
checks needed
Seasonal
maintenance
Possible need
for rides
inspection,
buildings plans
may be needed.

$30,000
material and
labor to build

1 person per
during
operation.
Labor cost
would be
$13/hour of
operation

Budget. The
farm will net
15,000
$9,000/year

Dads loves
the idea, it’s
the combine
he used in
the 80’s

20,000
$12,000/year

Financial Risk
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What should your business be on?
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OHIO AGRICULTURAL RESEARCH AND DEVELOPMENT CENTER
OHIO STATE UNIVERSITY EXTENSION

Social on Mobile: Marketing
• Establish online
presence: Tell
everyone!
• Make it interactive:
• Contests, perks
• Embrace community
• Be unique
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OHIO AGRICULTURAL RESEARCH AND DEVELOPMENT CENTER
OHIO STATE UNIVERSITY EXTENSION
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AGRITOURISM
RESOURCES
nationalaglawcenter.org

go.osu.edu/awesomene
ss
u.osu.edu/
agritourismready

This work is supported by the
National Agricultural Library,
Agricultural Research Service,
U.S. Department of Agriculture
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https://u.osu.edu/fox.264/
Activities to print
Presentation slides
leeds.2@osu.edu
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