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Keynote Event:





Panelist Bios
Colleen T. Raftery: Director, SAP Next-Gen                                                            

An entrepreneurial, innovative professional with more than 25 years of 
extensive sales and business development experience, Colleen Raftery 
joined SAP in 2007 and has held several operational roles throughout the 
SAP Marketing organization since. 

Working with customers and partners that have purpose at the heart of 
their business strategy is her passion. For the past eight years, Colleen has 
been part of SAP Next-Gen, a purpose-driven innovation university and 
community aligned with the company’s commitment to the United Nations 
Sustainable Development Goals and supporting SAP customers across 25 
industries and seven lines of business in more than 180 countries.

Colleen began her career in 1981 as a Management Trainee for Acme 
Markets. While raising her family, she was self-employed for 10 years as a 
personal trainer and consultant in the fitness industry.

As an active volunteer, Colleen supports events for Network for Teaching 
Entrepreneurship, a non-profit dedicated to preparing students in 
low-income communities to thrive through entrepreneurship training and 
education programs, as well as GENYOUth, a non-profit that collaborates 
with schools, communities, and businesses to improve nutrition and 
physical activity in children’s lives.

Colleen earned her Bachelor of Science in Management from West Chester 
University in West Chester, PA, and an M.B.A. from Widener University in 
Chester, PA. She has been married to her husband Dan since 1982 and 
together they have three children, Dan, Colleen, and Brendan (Courtney), 
and two grandchildren, Chloe and Ben. In her spare time, Colleen has 
practiced yoga for 25 years.

Melissa Feeney, Advanced Analytics Analyst at PVH Corp.

I graduated from Lehigh in 2016 with a B.S. in Marketing, with a desire 
to understand how the thoughtful analysis of data can impact the retail 
industry. Currently, I work as an Advanced Analytics Analyst within the 
Consumer Insights team at PVH Corp.- the parent company of Calvin 
Klein, Tommy Hilfiger, IZOD, True & Co., and Van Heusen. I work on a 
mixture of projects ranging from media campaign efficacy, 
optimization modeling, email campaign testing, and custom analytics 
reporting. I am an evangelist of data science within my organization, 
and desire to be a leader of change toward innovative techniques and 
strategies. The focus of my
work revolves around deriving consumer insights from our data- who 
our customers are, what styles they are buying, why they are buying 
them, where they are buying them, and how they are buying them. I 
work as a kind of strategy consultant across PVH’s entire business 
portfolio and distribution channels, which makes my work varied and 
interesting. Using a variety of statistical analyses and machine learning 
techniques, I study customer migrations, perform
store clustering, segment customer groups, perform market basket 
analyses, evaluate customer lifetime value, mine text analytics, and 
identify bulk buyers. I analyze this data for valuable and actionable 
insights- whether that might be to better target certain customer 
groups, increase marketing communications, expand cross-product 
category merchandising or understand how retail and ecommerce 
customers differ from one another.

Dana Budzyn, Founder of UBDI

Dana Budzyn is co-founder and CEO of UBDI, short for Universal Basic 

Data Income, a platform that enables secure and ethical data exchange 

and monetization. UBDI is working to disrupt the $76 billion market 

research industry by offering companies accurate insights into 

consumer behavior.

 

Dana began her career as an intern at NASA’s Jet Propulsion 

Laboratory in 2015. Her research on space technology was later 

published by SPIE, the International Society for Optics and Photonics 

Technology. A year later, Dana returned to NASA to investigate 

advanced UV imaging for astrophysics, planetary, and biomedical 

applications. In 2016, she won first place at the University of Sydney’s 

MedTech Innovation Competition for designing a tunable mass 

damping system for tremors of varying frequencies.

In 2018, she gave a TEDx talk on “Owning your digital self: Monetizing 

your personal data” where she discussed how her own illness and 

experience led her to her passion for data empowerment and rights. 

Through her leadership of UBDI, Dana has been featured in 

MarketWatch, Slate, and American Inno. 

Dana graduated from Lehigh University in 2018 with a bachelor’s 

degree in bioengineering and biomedical engineering. She grew up in 

Los Angeles and now lives in Washington, DC. Follow her on Twitter at 

@danabudzyn.

https://www.youtube.com/watch?v=H27PdSnusCQ


Panel Discussion
The panel will give attendees the opportunity to learn from both the corporate and academic experiences of our panelists. As our panelists 
each have a unique path into data science, their stories will be able to resonate with students across colleges who may be interested in 
tailoring their career towards data science. Students will have the opportunity to learn how to overcome certain challenges that women face 
in the technological industry. Topics to be addressed during this event will include: The challenges and opportunities for women in the 
technology industry 

● Managing work-life balance
● Overcoming imposter syndrome
● Increasing and retaining diversity in the workplace, and its importance
● Mentorship for women in technology
● Ensuring that your voice is heard in the workplace
● Career paths for women in tech, or women seeking a career in tech

Following the Q&A session, we give participants a chance to receive one-on-one feedback on their resumes, interview tips, and networking 
skills from the panelists.



Career Panel Event

Participants speaking with panelists after 
the Q&A session

Q&A Session



Publications
● WiDS Regional Event Publication
● The Brown and White Article
● Student Ambassador Page

https://medium.com/@widsconference/wids-regional-events-in-person-and-online-44bc72f19b7a#f89d
https://thebrownandwhite.com/2020/03/04/lehigh-national-conference-shares-women-in-data-science/#respond
https://www.widsconference.org/ambassadors-2020.html#799680328891067476-insideImageContainer54


Stanford organizers of WiDS announce Lehigh as ambassadors


